MAKING THE HARD MARKETING DECISIONS

What should | cut and keep in our
marketing budget?

LEAD

GENERATION

Is it generating leads?

Are the leads

converting?

CPA profitable?

Are you optimizing
for offline
conversions?

USE CALL TRACKING FOR:

6% Attribution
‘W Audience research

A\ Sync conversions to Google

What's the campaign goal -
brand awareness or lead
generation?

BRAND
AWARENESS

USE CALL
TRACKING

WE NEED

GOALS??

Are brand awareness
campaigns more than 20% of
your marketing budget?

Are there tools
you can
consolidate?

CONSOLIDATE
TOOLS

LIKE PHONE & CALL
TRACKING INTO
CALLTRACKINGMETRICS
FOR AUDIENCE INSIGHTS

Does the campaign
align with the
audience?

.

USE CALL REGROUP
TRACKING AND SET

GOALS

SAVE THIS FLOWCHART! ONCE
YOU HAVE YOUR GOALS, COME
BACK AND START AT THE TOP

6 CallTrackingMetrics

Attribution software that helps
BOOK DEMO

marketers make confident,
data-backed decisions



https://www.calltrackingmetrics.com/get-started/

